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Stay Mobile Savvy :

Content Matters

Go Native
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2.8x
The number of programmatic direct 
deals executed by retail advertisers 

grew 2.8 times from 2014 to 20164

13x
Marketers who prioritize blogging are 

13x more likely to generate a positive ROI5

6% 12%
Content can help double website 
conversion rates from 6% to 12%5

to

67%

67% of smartphone users 
are more likely to purchase 
from companies whose 
mobile sites or apps customize 
information to their location7 

Two Thirds say online video 
has given them ideas and 
inspiration for their purchases7 

Content makes consumers 
131% more likely to buy8 

Native in retail
is growing
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Small Business
Saturday & Sunday 2017

$6.59
B I L L I O N

4.29% 16.8%
Relative to other sources, 

email came in with the highest 
conversion rate at 4.29%1

Digital transactions on Monday 
reached a record $6.59 billion2

Digital transactions increased 
16.8% from the year before2

Cyber Monday 2017 was the largest 
online shopping day in U.S. history2

1

CYBER MONDAY

66%
66% of orders were made on

mobile phones or tablets1

60%

17% 12%

8PM

Mobile sales reached
60% of total sales 1

Apparel & accessories were the 
largest product categories sold, 
followed by housewares1

A record $5.03 billion was spent 
online during Black Friday2 

Sales increased 17%
from the year before2

46%
46% of shoppers bought from a new 

retailer in the 2017 holiday season7 

Mobile and tablet engagement 
grew about 12% from 2017 to 20183

8pm is the peak for mobile shopping 
searches on Thanksgiving Day7 

$5.03
B I L L I O N

black friday
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