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Did you know early Valentine’s Day gifts were given to children to ward off
sickness? How far we've come! The ever-popular holiday of love & romance is
fast approaching, and if you haven't made a reservation yet... well, fear not (!)
gift-giving is still a mighty high priority! As celebrants in love are preparing for
the big night, make sure your content marketing and programmatic game is up
to snuff to meet demand.
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In 2018, U.S. consumers likely

spent an average of $143.56 on

Valentine’s Day (a 5% increase 0 Millennials are more likely to go
% from last year)? 50 /0 out to dinner (50%) than Baby

Boomers (38%)1

In 2018, total spending reached

about $19.6 billion?
BILLION

55% of the population will
likely celebrate this year?

Last year, 1800Flowers.com saw a
30% jump in desktop conversions
on February 13th compared
to just a week before !

Content Matters!

Get Your
Goals Down ¥

Content makes consumers
131% more likely to buy.®
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36.9% of those shopping

for Valentine's Day on
smartphones use it for
research.?
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1 Half of content marketers
I z struggle to determine the
right KPls to measure.®

87% of ad execs say they
87(7 hold back spending on
0 | media and platforms due

fo poor measurement.’
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70% of users who feel a
connection to a brand spend
twice as much as those who
don't.l?

L J

When consumers read an
educational article, they are
131% more inclined to buy

from that company.®
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Kl'wo Thirds (%) of shoppers soy\
online video has given them
ideas and inspiration for their
urchases.®
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1| Drive Traffic to Blog Content

2 Offer Driven Creative
3 Drive Sales
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Marketers who prioritize
blogging are 13x more likely
to generate a positive ROI.*
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